






F&N has been a part of many treasured moments for the past 136 years. The burst of 
colours on our cover represents the emotion of enjoyment and goodness embodied in 
each of our product. The splash of white denotes milk – so full of nutritious goodness. The 
dash of brown are our teas – all-time favourites that are now available in low-sugar variants. 
Then we have royal purple, the colour of our latest variant, blackcurrant for our best-selling 
and market leader, 100PLUS.
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A N N U A L  R E P O R T

P r o v i d e s  a  c o m p r e h e n s i v e 
a s s e s s m e n t  o f  t h e  G r o u p ’ s 
p e r f o r m a n c e  a n d  f i n a n c i a l 
statements for 2019.

S U S T A I N A B I L I T Y  R E P O R T

Delivers a balanced report on our 
e f f o r t s  t o  c r e a t e  v a l u e  f o r 
stakeholders  an d condu ct ing 
business in a responsible manner. 
The report complies with the Global 
Reporting Initiative (GRI) Standards 
and Bursa Malaysia Securit ies 
B e r h a d  M a i n  M a r k e t  L i s t i n g 
R e q u i r e m e n t s  i n  r e l a t i o n  t o 
Sustainability Statements in Annual 
Reports.

Read the full version of 
F&NHB Annual Report 
2019 and Sustainability 
Report 2019 here.

Follow the steps below to scan the QR code reader in 3 easy steps

01 Download the “QR 
Code Reader” on 
App Store or Google 
Play 

02 03Run the QR Code Reader 
app and point your 
camera to the QR Code

Get access to the soft 
copy of our reports and 
contact information

F E A T U R E  I N  T H I S  A N N U A L  R E P O R T

For this financial year 2019, Fraser & Neave Holdings Bhd has incorporated 

some elements of integrated reporting approach. We trust that transparency 

and well-balanced reporting is the way to understanding the Group’s process 

and businesses. Through the changes we have instituted into our reports this 

year, and aligning with the principles of integrated reporting, we hope to provide 

a clear account of what we believe value creation means for our stakeholders.

FR AS ER  &  NEAV E HOLDI N GS B H D’S
ANNUAL R EPOR T  FOR  

T HE FI NANCI AL YEAR  2 0 1 9

Welcome to
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Contact Us

R E G U L A T I O N S  C O M P L I E D

•	 Main Market Listing Requirements of Bursa Malaysia Securities Berhad
•	 Companies Act 2016
•	 Malaysian Code on Corporate Governance
•	 International Integrated Reporting Framework
•	 Malaysian Financial Reporting Standards (MFRS)

D I R E C T O R S ’  A P P R O V A L

The Board acknowledges and approves its responsibility to ensure the 
integrity of the Annual Report. In the Board’s opinion, the report addresses all 
material issues and matters and fairly presents the Group’s performance for 
the financial year 2019. 

A S S U R A N C E

•	 Internal controls and management assurance
•	 Compliance and internal audit reviews
•	 External audit by KPMG PLT on financial information
•	 External audit by Lloyd’s Register Quality Assurance on selected Environment 

and Social disclosures 
•	 Board approval assisted by the Board Committees

O U R  S T A K E H O L D E R S

•	 Shareholders & Financial Investors
•	 Employees
•	 Distributors & Trade Customers
•	 Suppliers
•	 Consumers
•	 Communities
•	 Regulators

W W W . F N . C O M . M Y

Indicates where more detail can be 
accessed elsewhere in this report

CROSS REFERENCES

WE CREATE VALUE THROUGH 6 CAPITALS

01

02 04 06

03 05

Financial Capital Human Capital Social and 
Relationship 

Capital

Intellectual 
Capital

Manufactured Capital Natural Capital

We value and appreciate all feedback to help make our 
future reports more relevant to our stakeholders. Please 
direct your comments and questions to:

Mail:

Communications & Corporate Affairs Department,

No. 3, Jalan Metro Pudu 1, Fraser Business Park,

Off Jalan Yew, 55100 Kuala Lumpur

Email:
groupcomms@fn.com.my

Phone number:
+603-9235 2288
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Our Story
136 years ago, two visionaries, John Fraser & David Chalmers Neave formed The 

Singapore and Straits Aerated Water Company to produce carbonated soft drinks. 

This company eventually became one of the region’s food and beverage giants, 

Fraser & Neave (F&N). Today, F&N is synonymous with high quality and halal-

compliant products, that is trusted by generations.

Who We Are
F raser & Neave Holdings Bhd (F&NHB 

or the Group) is listed on Bursa 
Malaysia’s Main Board and is amongst 

the region’s oldest and most established 
companies. Founded in 1883 to produce 
carbonated soft drinks by John Fraser and 
David Chalmers Neave – from whom the 
‘F&N’ initials are derived – the Group has 
grown to be an iconic household name that 
is trusted to provide ‘Pure Enjoyment, Pure 
Goodness’ through its wide portfolio of well-
loved brands.

A Syariah-compliant company, the Group 
has an annual turnover in excess of RM4 
billion from its core businesses in the 
manufacturing, sale and marketing of 
beverages and dairy products. Today, the 
Group is one of the largest beverage 
manufacturers and distributors in the region 
with brands such as 100PLUS, F&N Fun 
Flavours, F&N NutriSoy, F&N SEASONS, F&N 
ICE MOUNTAIN, BORNEO, OYOSHI, est Cola 
and RANGER.

Within the dair ies l ine,  we produce 
sweetened condensed and evaporated milk, 
as well as packaged milk and juice products 
under the F&N, TEAPOT, Gold Coin, F&N 
Magnolia, FARMHOUSE and F&N Fruit Tree 
b r a n d s .  F & N  i s  a l s o  a n  e x c l u s i v e 
manufacturer, marketer and distributor of 
Carnation, Cap Junjung and IDEAL canned 
milk products in Malaysia, Singapore, 
Thailand, Brunei and Laos.

Our products are exported to 75 countries 
across the globe.
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VISION
 To become the leading total beverage company in 

Malaysia and the region 

MISSION
 To provide superior returns to our shareholders, 

excellent value for our customers and a rewarding  
career for our employees 

In this year’s report, we introduce some of our partners  
that are delivering F&N’s Pure Enjoyment, Pure Goodness  

to our consumers.

We would like to extend our appreciation to the individuals quoted 
in this annual report for sharing their thoughts on how we create 

value together to delight their customers.

Mr. Sawat 
Puenggarm

Owner, Wat Coffee – 
Bangkok, Thailand

Mr. Edric Seng  
Eong Kee

Owner, GI Grade Island 
Café – Penang, Malaysia

Emil Kachchap
Division Manager of 

International Relations,  
Farm Chokchai – Pakchong, 

Nakhon Ratchasima, Thailand

Mrs. Asmah binti Hj 
Ibrahim Astar

Owner, Asma Cake House 
– Kuching, Malaysia

Mrs. Ampan Radadok 
@ Ting

Owner, Sor Nor Coffee – 
Bangkok, Thailand

Thank You
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OUR 
BRANDS
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F&NHB
at  A  Glance

8
cutting-edge 

plants

Beverage:

Shah Alam, Kuching, 

Kota Kinabalu

Dairy:

Pulau Indah, Rojana,  

Pak Chong

Mineral Water: 

Bentong, Matang

> 2 2 0 , 0 0 0
Outlets in Malaysia, Thailand,  

Cambodia and Laos

Exte nsive  network  coverage with

in the ASEAN region 
with market-leading 

brands

Food and beverage powerhouse
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20 brands

in 13 categories

RM 4
annual  turnover

100%
products

Halal-certified

136
years

TRUSTED BY 
GENERATIONS FOR:

WORK FORCE:

2,600

EXPORT MARKET:

75
countries 

worldwide
billion
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OUR PRODUCT 
CATEGORIES

OUR MARKET  
LEADING POSITIONS

M A L AY SI A

T H A IL A ND

Total 
Sweetened 
Condensed 

Milk 
Category

Total 
Evaporated 

Milk 
Category

CA MBODI A & L AO S

Total 
Sweetened 
Condensed 

Milk 
Category

Total 
Evaporated 

Milk 
Category

Soya

Water & 
Energy

Asian  
Drinks

Juice

Isotonic

Tea

Carbonated 
Soft Drinks

Liquid Milk

Condensed & 
Evaporated Milk

No. 1 in
Carbonated
Soft Drink

No. 1
Ready-to-
drink Tea

No. 1 in
Total 

Sweetened 
Condensed 

Milk

No. 1 in
Total 

Evaporated 
Milk
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2019 
AWARDS

• FDA Quality Award 2019 from the Thai Food & Drug Administration  
for seven consecutive years (F&N Dairies Thailand – Rojana)

• QUDAL – Quality Medal 2018/2019 – Soft Drink by ICERTIAS –  
Internal Certification Association (Fraser & Neave Holdings Bhd)

• 2019 Industry Excellence Award – Consumer Products & Services in  
National Corporate Report Award (Fraser & Neave Holdings Bhd)

• Finalist of Asia’s Best First Time Sustainability Report in the  
Asia Sustainability Reporting Awards 2018 (Fraser & Neave Holdings Bhd)

• Superbrands Malaysia 2019 (Fraser & Neave Holdings Bhd)

• 8th Gold Award – Non-alcoholic Beverage in  
Putra Brand Awards 2019 (100PLUS)

• International Innovation Awards 2018 in  
Product, Service & Solution and Organisation  

& Culture (F&N SEASONS)

Marketplace 
Awards

• 1st Runner-up in Graduates’ Choice Award 2019 - Most 
Attractive Employer in FMCG  

(Fraser & Neave Holdings Bhd)

• Malaysia Best Employer Brand Awards 2019 and  
Asia Best Employer Brand Awards 2019 from Employer 

Branding Institute (Fraser & Neave Holdings Bhd)

• National Occupational Health & Safety Award 2019 
from the Ministry of Labour, Thailand  

(F&N Dairies Thailand – Rojana)

Workplace 
Awards

• CSR-DIW Continuous Award 2019 from the Ministry of 
Industry, Thailand for 9 consecutive years (F&N Dairies Thailand)

• Thailand Kaizen Award 2019 – Gold & Silver Medal from 
Technology Promotion Association (Thailand – Japan) 

(F&N Dairies Thailand – Rojana)

• 3Rs+ Award 2019 from the Department of Industrial Works, 
Thailand (F&N Dairies Thailand – Pak Chong)

• Best Practices on Solid Waste Management 2018  
from Solid Waste Corporation Malaysia  

(F&N Dairies Manufacturing – Pulau Indah)

Environmental 
Awards
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E X P O R T  M A R K E T

COUNTRIES 
WORLDWIDE

75

OUR GLOBAL 
PRESENCE

“Within ASEAN, we have laid the groundwork 
to achieve bigger growth while in the Middle 

East, we are making good progress and 
currently in preparation to establish a new 

subsidiary in United Arab Emirates.  
In FY2020, the International Market 

Development (IMD) team will remain focused 
on growing sales in existing markets while 

expanding to new markets and collaborating 
with suitable overseas partners to expand our 

Export sales channel”

Soh Swee Hock  
Managing Director,  

International Markets 
Development
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C O N T R I B U T I O N  O F  T O T A L  E X P O R T S  F Y 2 0 1 9

GROUP  
REVENUE

17%
GROUP
OPERATING 
PROFIT

13%

C O N T R I B U T I O N  O F  E X P O R T  R E V E N U E  T O 
S E G M E N T  R E V E N U E  F Y 2 0 1 9

F&B  
MALAYSIA

16%
F&B  
THAILAND

17%

E X P O R T  H I G H L I G H T S :

DIF F EREN T I AT ION IN PA CK A GING F ORM AT 
C AT ERING T O T HE DIF F EREN T NEED S OF 
OUR C ON SUMER S :

•	 Stick pack
•	 2.5kg pouch
•	 20kg bag-in-box (BIB)

T OP E X P OR T ED P RODUC T S :

•	 Condensed Milk  
and Evaporated Milk

•	 7 new export countries  
in FY2019 

•	 Remain committed to 
achieving target Group 
export sales of RM800 million 
by 2020 




















































































































































































































































































































































































































































